Spanish for the Agricultural
Science Industry

T

Three-Course Sequence Includes
Three-Week Immersion Experience

he increase of Spanish-speaking workers in the
agricultural industry has created a critical need for
professionals who can work with native speakers of
Spanish. The College of Ag Sciences wants you to
have the competitive edge when it comes to seeking
employment where Spanish is critical for everyday
work-related tasks. Our Spanish for the Agricultural
Science Industry program can help make you a more
valuable prospect in your career search.

“Spanish courses created specifically
for Ag Sciences students.”

Is the Spanish in Ag Science Program at Penn State right for ME?

Spanish for the Ag Science Industry
Register for SPAN 105 in the fall
or spring semester. Then, in the fall semester, sign up for SPAN 106.
The following spring, sign up for SPAN 197A and complete the threecourse program with the SPAN 197A immersion experience. Last year’s class
completed a three-week immersion experience in Mexico, leaving in mid-May
and returning home with enough time to start summer internships or jobs.
“Think Outside the Barn” and plan ahead.

• SPAN 105: First course of the threecourse sequence; primarily for students
who have had little to no prior
experience studying Spanish.
• SPAN 106: Prerequisite: SPAN 105 or
placement exam administered by course
instructor.
• SPAN 197A: Prerequisites: SPAN 105
and/or SPAN 106. This course includes
an immersion experience at the end of
spring semester, during which students
live with Mexican families while studying
and experiencing the language, culture,
and agricultural industries of Mexico.

For more information, contact:
Alex F. Borys
Office for Undergraduate Education
College of Agricultural Sciences
The Pennsylvania State University
814-865-0696
aborys@psu.edu

ThinkAgain

thinkagain.psu.edu
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